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Custom plush toys can be a 
powerful tool for boosting brand 


awareness and fostering 
customer loyalty. Here are some 
effective ways to leverage custom 


plush toys for brand OO, 
promotions: “\S\S* 


www.EverLig 
hten.com 


BUILDING 
BRAND 
AWARENESS 


aa2 a 
.f , 4 


_ CVE Sey 
re le 


e Eye-Catching Promotions: Custom 
plush toys can be used as eye- 
catching 
promotional items at trade 

e shows, conferences, and 


other events. “NS NS 


Unique Giveaways: Offering custom 


—  @ plush toys as giveaways can attract 

NeW = 
————s customers and generate — 
excitement. —* 
— ——s Merchandise and Retail: Selling ——$— 
Custom ———$—$———— 
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e Contests and Giveaways: Host 
contests and giveaways on social 
media to 


encourage user-generated 

¢ content and brand engagement. 
Loyalty Programs: Reward loyal RKRS\\Y 
customers with exclusive cust6M/ \/Z ® 


po aces e plush toys as part of loyalty 

ss programs. 

--——- Brand Advocates: Encourage = 
customers to share photos and _— 
videos of their — 
custom plush toys on social 
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GENERATING 
SOCIAL MEDIA 
BUZZ 


e Hashtag Campaigns: Create 
branded hashtags and 
encourage users to share photos 

e and videos of their plush toys. 


Influencer Partnerships: Collaborate 
with influencers to promote your “\/V\Y 
¢ brand and its custom plush toys. 

User-Generated Content: Leverage 

user- generated content to 

Showcase the 

creativity and enthusiasm of 

your audience. 
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e Brand Mascot: Create a custom plush 
toy based on your brand's mascot to 
embody its personality and values. 

e Themed Plush Toys: Design plush 
toys that align with your brand's 
products, services, or campaigns. %NA/ANY 

_ ¢ Corporate Gifting: Use custom plus 
— --: toys_ as corporate gifts to strengthen 
oe: relationships with clients and partners. 
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